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Abstract”

This research entrepreneur strategy and consumers Generation Z to study the strategies
of entrepreneurs and consumers of Generation Z. By focus group t with 25 entrepreneurs and
after the researcher processed the group conversation and using the conclusions that have been
improved and developed into entrepreneur strategy and consumers Generation Z, it was found
that the process that entrepreneurs should be adjusted as follows, Step 1 Recognize the need
Entrepreneurs should create incentives with images, video clips or real user reviews., Stép
2 Searching for information Entrepreneurs should Create a process for reviewing products, places,
or restaurant menus. from customers who have used the service, etc. Step 3 Evaluation of the
choice entrepreneurs should Offer your products and services with sincerity and be ready
to correct any mistakes Step 4 Buying Decision Entrepreneurs should have both online and
offline sales. to meet the behavior of Gen Z consumers and step 5, behavior after purchase,

entrepreneurs should create a system to check the satisfaction of Gen Z consumers immediately
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after using the service. to impress and to be able to fix immediately if there is a problem.

Key Words : entrepreneurial , strategies , Generation Z
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