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Abstract
This research aims to study “The Factors of Awareness Thailand's Destination Tourism for Chinese
Tourists High-Value”. The objective of this research learns about the components of awareness Thailand's
destination tourism for Chinese tourists high-value. In term of quantitative data were collected by using the
questionnaires from 400 Chinese tourists at Suvarnabhumi Airport. The sample data were analyzed by statistics
such as Confirmatory factor analysis. Finally, The results revealed that, the Destination/Brand Awareness

consisting of Top of mind, Brand recall, Brand recognition.

Keywords: destination/brand awareness, Chinese tourist high value

= = = - = ] R R =
! unﬁnmuanqmmqﬂmmmmum-nm ARENITIANITNIINAINGT ADTLRUUTANFNULSUTANARNT
3 - e RN P
! nanatiszdnaniemadanimmisvieadien aoniuifiewaminsaans
! Master's candidate, Management Program, Graduate Schooal of Tourism Management, National Institute of Development Administration

? Lecturer, Graduate School of Tourism Management, National Institute of Development Administration



MIETIURLNRUT anInanfasdigias

(-]
ANt uNaadym
faqiiunsvisaiiesdnaeniludiunii

"
- =

umeiasegianivimiangadana Wusasszna
sineazzuinfedninazeanisviesiiinafiazdas
dusFnuasRIwIAMMRTYFTeTalsTng 1iie
= v : - o
Nqauunelananissrunisvissiinadufiaden
Ve & P o é’ Q'AI v [ %
Wifininvieaganndstnidedanaldnisudedu
g A
azflandaaangunss lursiinasvauiiaouva
Usznalng agnmadudrinlumsdaddumaviasdion
Wilszwmalnaiadugamnelaemedinmsvieadian
81aAltN (Preferred destination) N9 lURaNARNGLsEIMNA
waztszananiAsrgRiaaduu (AEC) Tnenfinnas
neewtinfiiaa¥radszdnininuulanieadean
gaulailunisudnisdanisninanealuasineuns
Uszmnduusdeyatnoansdauantesdsunalng
uazdusTuianansnianuaiinrasanutuing
A - rl <
WwaliAngauniwianiedursegia dan uay
Auanden wrnsilfidunisadneldlaanis
2 ot e I : o
dtemaeRfiAnamwlunmsldanege nquszAunaw
warsvALuwhlautesziudiiureuaamgma o
MG IURRIALANUATIENEFUAAA TN
¥
nisdpnanssiinsaladlsalediialulsemalnauay
. 2 . ¢ a o
Fvszingd MalldagussasdrednisdananssuLiie
v Y1 o 1 dl 1
nszunzldanednviasuneanguAnuniw (nns
oA e
viedfsauiaszmalng, 2560) vivtllszmaRauilu
Uszinadeasninviauiiaalull a.a. 2019 d1usu
85 AU ganaliifitantagalunisaframalddnu
et -
mavieshitnsenadesriunansAnmees inAm gnines

uaz Tnade quiadmunga (2558) wudn AutuTunana

: : . &
fAannndn 14 drueu Wl e, 2014 Aunguil

daulugjaraglugsfiagnainisdu nasdn uay

- ' A’d p 20 ' nlldu vag
nandn uazaungquildelddniunguifiindsiega

- , o & o
Tmﬂﬂ‘:x‘mns'nqumzﬂqns:qmizmﬂluwuwmq']

o a v A a o a
aavtlszind Wy Headeald Wealnia Waufiswdu
atelsinnuiiefiansudugiaranfaznudn

L .
szrnsnguildaulugjazedaluiamiamig
. o o
ArduaanIedLlssmANNNIA Tageqaaeddu Tun
Asaiudu neasseu fsans (2560) WWAnuLiuga
UszmanelszaulywiAesuausesinvieaiien
1193uNveuigalulssinalne ifuaunn
(enidunquaelage) inldaonaiunsalunisg
safuinviaunes ludssinalneld i Ruane lu
Taqiiuinveaizodudaulugidluauminaiauss
s L] ‘i‘d k7 ‘;’ < 2 -
favineudiinglduiniulnamaTulatasidaunil
dautrasinnmmssminfi Wikinveadien1dfan
% v ' ]
waziiladszmaaaminetaanisdrunisvieaiien
AI ! 1] III o
NngeTudeaa Wisazdssinana lanasanifiusag
- ol 173 o~ rd' - d' < 3

mAtuazafranmmdnwalfisinefegangs
(% 1 A |d’l v - ar 20 %3 s

unviaader Insitinfand fusa Waenndasiuaany

wasuwlassangnn

as s a e
niszaeAuasnITIae

o T - | <

TagUszasAreentsiduAenisdnms
asmlsznaunisasewinsieqanunedateniadnu
mavesnenreszmalnadmiunguinvieadien
Aldnanngerodu lawAnueeaniddaiadnm
avAsznavaesfadentsaszming Ussnaudas
por@usneylulagasiilng nmessdnfansfud
nefanasdudn ldvdeli uarluusiazaslszney

1Y al dn"dn - L 4 <
andlaniiniiavanaseladtnmmszminfuiniige

Iand1suaznuiISeiingaas
o tuid e e s s
1. wumhldRseduinvieasednanin
TN
dl - < ) J‘ n‘
Wanarsnlumsnnma/dias wudanun

o -~

S y oal o addo & - )
NUUANNNEWNNNINITAGIAATBIAY 9 A1AUUU

m
e e e T R

I 16 aUudl 55 ansem - Tunes 2564

49



31T BLRLHNAUT anTInenfestigae

dqulugjaznrzaramsgnianzdusanaiuuug
; - o -1 o« P
1radanziaqunzduean Malnudnviadiiag
Anunngatie 544 drueu dufidsreaiiemi
a : P - vy o
asrgiasuiaing Insanicileadaldiu i

“

' 4.F 4
unviediendnunngadia 1.55 Aunu uaziinuilaiui

e . - o v
wwm'mun*nmL'Vlmﬁ'nﬂquammumn “me

naldReunasianuianlnasasfAsdeana il
L o ] } é
amnuinvieainendnamwgailszanns 1.99 aau T
Wunsseaiiedligjatuasnisian uasuanduiEu
< i S &
lawzhuarnanian wudriinvieaiiaadnanings
- - .
ey 7 uauay luaneininanianzsuanuas
maunanaedlszinAIunLinvieitaAnaninga
0 o - o -
Wasnan (guidayaiagsialnaluiu anqu

wnaAsIye o4 ngetlnmi, 2560)

17
o

ﬂ' J : ©
AN 1 NuiinmaTegegaaesdulud a.a. 2017

o 1 d‘ U =l v !
dnvieaiigangudnaningainaslddanannda
1 t 4
nquviallifiey 3 wih lneawnzAnduane 1 iane Tadui
gendnnguvialyl 4 wh Aamneedi 2 AnvisRansey
sendnavieaifignsinalssmanantian 2 dusuusn
a e ¥ o &
219 nsfatlil uaznisnieutianzia wananni
nANANHNINGIEITUTBLNITANSBIR M IRATIY
nadfienan anuidssiRaans santieianssu

i waznsviaaienGeting

=i 0y ° o a '
A99N 2 ﬂ"ﬂ‘ﬁ@']ilﬂ’]‘ﬂi‘ﬂﬂ’]i‘LﬂuVI’N‘ﬂﬂGﬂQN

w < = ~ al >
uﬂ'/lﬂ\iW]EI’JFTﬂEIﬂ'IW@‘\i‘H'VJ@uLﬂ?EIULVIHUﬂU

nvieadiearialy

Aldaneluns | nganinvieadien miuﬁ’nvimv‘f;m

vieudevdl | dnenmgavinl | il
sonAldanegn $3,520 $1,270
ATRnmBTsaRy $280 $120
Anldanefiinsioviy $1,200 $480
Anaunssiaviiy $350 $150
Farlthsiaviy $1,600 $390
fanssusianiy $270 $170
wunWsani $100 $80

. mnzed |[Melinda | meldud

AU N

NN/ HUNg/ wnN wnnw

p dszrngy| r r

das | Was | whed | wdAud
AUAU

(Bg.nN.) | (MeL) (un)

@enld 24.28 | 6,3402 | 54,305 | 283,282

nia 21.54 | 16,808 | 52,530 | 274,022

HaideN 53.37 | 101,800 | 38,529 | 200,986

Wenau 1517 | 11,760 | 34,074 | 177,747

Ry 80.40 | 102,600 | 32,070 | 167,293

HPRRES 105.94 | 177,900 | 30,296 | 158,039

diReu 38.56 |1212,400 | 27,608 | 144,017

wRgonwila| 439 | 145,900 | 26,040 | 135,837

VLB 100 | 157,700 | 24,685 | 128,769

fan: guediayaiegsialneluiu aonwendassaym o
.ngatlnfis (2560)

=t :'r (& - =l
aninasdauaulunIsAuNIg llF‘J‘?_IUWIEI'U

o

nviaufieadnunmgeiungaialy Taaawvatingie

~ P
i nMavisadeawielsznglng (2558)

2. ﬂ?zmmmﬁnvimLﬁmmoﬁuﬁnﬂquq

N7 UUNNGUEBUAINAUANHDIENY
amﬁwmmmnzﬁuinﬁmL%‘ﬂqﬁ’nﬂquqmﬁu
AU 2.1 AIUAK ATNADIANHIZNWNAFINYT 4Cs
Statements (Cross Cultural Consumer Characterisation)
panliiflu 3 nqueas Tiun

21 nquiiiilaflaladdididedege
(Reformer oriented) 8¢} 18-30 1 Antlueuas 20.00
dalunyRnsAnsuasminfiniseud uazdtinas

° a aa [l '3 L g
aniludinagraduszuunasivarruaulady

9% 16 avudl 55 anse - Sunan 2564

50



MIANTIBUATARIU INTINEIABT WA RY

Alaruilaaniedean Anaslasmsesnan
andulagnyeadafidunuinisndrelnanazdaanis
| , e A o
anlnaAuvTelincnuAnAsRa N satiutiy
o -} b3 . : ~ ¥ 73
AndFazesnuld uanlundiudesainisAumn
nsEaufadlminuidldniaiaun Taedeamienis
; ; o e X
AearsfimunzandmiunguildanisAumdaya
4’ ¥ v [} } - (873 [
Wessulfatiasudauussiumnnisaifasiie
] i J
Tnsanrzenuldulassusniilen (Top portal
site) 819 Baidu Qihoo 360 4178 Sohu TanDeMisda
wuzinisiFunuasdayaanuFEnidTne s
] al' <4 a o v - ' :’; 3/
maviaafieviauismiag unlundndudayavan
0 —-J o ad v o o e
naniivauy vizagy ine ludiussaiidaoiuis
ananagedndag
. A e
2.2 nguiillaflaladuuuasaunfahavgu
£1¢] 30-45 T (High-value mainstream oriented) Anitli
farar 35.37 unvieaiinanguiifiag luyndoseny
[ k3
uwasvniwa nanlddninviesiiaanguiiiivanuans
-t \ e ] - ~
eninlnsaunguiliipni@esuusssilanlsznd
UJUFAN Inafadnsdszsandunilaunuyniu
= rl o O A8 A4 7 3 9 o I
anvistamiiatinnnudnatgeentsldRuuaylige
nsaasazlsluy anldndiufienldnsviaaien
WanndauasiinpudNRusTusudnluasauasa
Taunguilazuansnaindnianiunisusanae
4 I S R
CELCHESAS TP LR CRENITHE I CRP T
fumugzRInauie Uaendt viiaugusninndn
Tnadaanenisdeasiumanzandmiunguilia
dayaarnunisBauuziinisidunnefianugndty
a4 o 0 P - ad -/
fuleALandraIniiau] viagAdanguitly
anaietatudayaanuidniaf aanndangu
AnenIngaaun
23 nquiifilaflaladuuudadnde

(Succeeder oriented) B¢ 46-55 1 Amilufatay

o aa

56.42 lungquiiinnsdnwgandani s jon
Tmusssnresau doulugusesnaugsianiss
° TR Y < a = al e
Arumdauinisusaiandwianiy Inedanwoy
annaulatuananralreany taaanienis
N auazudunNay Hiliesiuauiegs 1ed
AULEIAR1A hdasuradanfantagluuuineg
FasnisiiashuasAnamitaunisldfuanans
funnsnalnetaeninisiagnsimuizang iy
v e o o a < g
nquilAenfadanuziinisiduniesoniedayes
o o a‘ ¥ ] si' «4 - o [
nuTENALIN A un e it uiaLFemeia g

;3

= Py a ¢
ﬂlﬂl;l‘ﬂﬂn@’lwﬂu\i Lﬂumi‘umqm LAINNNBUINDTLUR

v
o~ @&

. . ; &
vadulgsuazaniminueig FulesMsausuiiam

Top portal site) 87 Baidu Qihoo 360 %38 Schu

—

ndaamanile oun nsuensialudnuuen (Word of

Db

P < P v a o
mouth) annieuvFacy AnaludianssiuRaiy
A9AAREINY Sutinyamanee  (2019) Wnviaviiien

v

v [
ggeangriasinginssuuargtutusesnavieaiien
= : w1 al o o Py aa
numnsinsaninviafinaialde nnsusnasiil

o J ¥ 2
AunnuazAnfulagadosvguauaslidnany
wenaladundn sanlindniudefimauaunsn

R e
lunsgatinislusangedndae

v

- dn‘ n‘ o o
3. wnAsuszngE)InEatunnszuing
AiaqauiElaemfunIsYiaaiian
nnsewingseqaninelataniaiiunis
] d' < [ o Y 2 = d'
vieaiien wanele szavresnisiufaesiiinaniay
v Y 1 1 v a
Fugnndoulsznausine 1eameRududRANINNY
o gad a o v o« v & -
‘lﬂmumimg‘mLﬂuqunm%m:nungm@szan
] 1 3 :’/ L 73 ar - v
tansAuAitluduaudnwusres@uduay
uInsifiaaudeniastiansdudldlaatiunag
ﬂim']e{uﬁuﬂugﬂuuumﬂ (Aaker, 1991) anva
Ghodeswar (2008) £ANa198N9191N19919A MU

YBAUUTUA (Brand positioning) azdatlunnsdnandiu

000

3% 16 atufl 55 snses - Swraw 2564

51



MIA1TIRBUALNAIUT UATINENRTWALRY

ANAATYaIpluLLNsReasTiasdauinuuanIg
Aaansusiaznguulmunels Anlunismszmindsia
apnintlanenAunsiesisaAslsznaunag

o &

3 Uszneaail
3.1 ms@udAfieglulazasdudlna (Top
of mind) A8 N1sagluArunseaeasgnAtlaugnan
Z a o add i a = v o A
WulanuiruaRnAseduAtraniaaNasingdng
Aans1duA1 nsanadansduAn nsfuie
' A ~ T«
AuMMUaznsIenTavdarariaunindnyol
519 2890978 UAN (Aaker, 1991) manldndnniu

3 - - v v a dye r

gnAtaziaenmsduddudridunidnuazarie

v
t o al

tiaaipfaBnmae (Szécs & Beracs, 2015)
3.2 NN9ILANDNAsIAUAN (Brand recall)
< 1 g v v 173
Aa niraglunnunsedizesgnAussedddiaantu
nistintalpsgninsaidedansdudnls Inelifideln
- . 4 .
NRauANNNAT (Aaker, 1991) Tamsdudtazey
lwAnunsansesgniinlalaanimaaasldvia
Cda . S &
FaududeniBusnanguldiugnAdananiiag
hdaRrasnsyiugnAniaua (Keller, 2013) atinals
ARMuNAAeanIMNenTRanARTIlsrANEA N
o - A’
meuaziBuagaazinlWguilnaldazaanuinauann
mamdayammznisaeansazdenainaniaiuires
y o i .
Auilne dissainnisieansiaanuuuanasanungs
Aitlnanlwinadsdenaliiinanuaiandiainlug
nassndaulaluaunam (Laemlaksakul, 2016)
3.3 n9fanmend&udn (Brand recognition)
- v q v v o MY M o
Aa naenseaulignAnanlaus liaunsalintaes
vy o ee alod o - @
ArAuA lFuraslZiiaununsedn enft nadiu
T2won uagPiuGesaunesinifenderiunnduin
o ¥ o
(Aaker, 1991) Al manszaufi Aluaaavad e
¥ 1 ] 7 dl v o
arAuAnazaluaunsearaagnAilesadiv

yRNasiindans@usean (Keller, 2013)

o =

aal o\ 00
Asmtiunisise
a W :‘/ A’h o 22 - maolen o -
n1s3duAflRdnldss e udgadeda
134104 (Quantitative approach) ludaaipau Awnax
w.A. 2561 — Nguieu WA, 2563 laanisinwaiall
P Y da e - -
szansf i lunnsAneasalife dnveadiangiaau
Fdumadnanvaadenlalsandlne gasulanwus
ngusetwAsinYasfieaT19au u vinen A
qar30uR (110en) wardtniafiusausandayauas
mansiteyaGusulaenminnidareayyn
feuaanisvita niAsguga syl (Waun
wuaaunfudeyaranuAniuaininvieden
41931 M MR INTABNUATTIMNN (2188N) AU
o« 1 o o :’l é’
400 90 Taeld3Tnsquinatrentsideluaiaild
?zﬁmsz‘iuﬁqmmuuum:m (Purposive sampling)
4' 2 ar ”v o ar 1 o’ ]
FeidnlanuinnudnrizaeLsEInguRAIeting
fAns lunnsldiuaoniieAnnsasimanzas
lun193delae Fusuainasuninngusiaetinamy
ATLLNLNNIRINLATIREAAIONN Aall
o ] d' =l 4 o ] d'
1. hainviesdisnauiiiunieuiviaaien
dsznAlng o viheniAeugessnnil 118en
2. Whainvieafinaduiianduaglu o 1iaeq
v A ] v I~ v -
Tawn Wangeald Wealnfe Nounadaidee ey
- - al ¥ “’"
EUAU NOUNAIRENT NOUNANINGN NOUMAE AU
UUNAWRLINTI LATHUNATIUR
3. wiaudnvesdeaauniisnalfai
y . b
saust 50,000 usalAavalyl
wasanlinirdayaflasniinisnmaasy
ANANYTOfIRIAIREY WASINNTIMATILY UaY
AITHA AaATNTURMNINININITU SN ANA LAZTIN
nsAwrssvasAlssnaudetiugdu (Confirmatory
factor analysis: CFA) (funtsataszimanuduwug

1FalarafrarzuanasaulsudusazAaudedaing

I 16 atfudl 55 anstes - e 2564

52



171 TINBLASHANT ANTINedavAgee

:” ar L 4'
gaendfautsneuanuazsandsniele 19nns
wv
Aprziielsenavuresnautsiuilunnsdeszw
aerlszneuaessaudsidailiaunsndunals uaz
nsaAssaeAna L detiudususudes (Second
order factor analysis) fatlusumMimmzviasALlsznay
:‘/ 13 o’ o . | o o ar

afausndsaudsuelaluasAdsenaudtiuguansu
- A ' Y - o P

nilegnneliseddszneuaaariu lneRasanaan
AratinrasANdenndaeszudliinauasdoya

Falszany

NANSIAY

niagUnaddemnNdRgUssasd 3 dadeil

1. dnquszasd® 1 Wednweadlszney
Feaaasnismszmindeiaq avanadaraniadiy
mi“vimLﬁm-nmﬂ?:Lﬂﬂ”lmﬂzhm"una_'uﬁnvi'aql.*?;m
Aidnunmgernauainnisdnenudn Tade
nasmzzuingsiaqauantlatenieduniviedion
vlszneudan sraudfies hilasesdiTnameszints
AIBUAINIFANATAWAN

1.1 wamsAnwesAllsznaunisassming
ﬁl‘ﬂ“‘}ﬂﬂu’mﬂﬁﬁﬂ'ﬂ%ﬁ’]unﬁi‘ﬁﬂuﬁﬂ'wﬂdﬂ?:mﬂ
ne dwdunguiinviesfieafifidnanngeaiaiu
NUd1 HaNTTIAT TR Al TTnaudsEudua iy
fiaes sznaudan 3 srlsyneu wusnAndtsAns
ﬁ:uuumquuﬂmﬁwﬁnnnmﬂ'ﬂsxnﬂuﬁﬁ’ﬂﬁ']ﬁ"ry
flsziu 05 rwunmweerlsznayldded] amdudn
ﬁmﬂulfwmciu?‘ﬁnﬂ (ATOP) # AndunlszRvia sy
MATgILIRNi NN 0,873 nasssindana
AuA (AREC) ﬁmd’uﬁ?:aw'éﬂzuuummg’mmm
Yuinwinf 0.963 wazn19iAnATAuAI (AREG)
ﬂ'ﬁd’uﬂizaw?{ﬂzuuumm‘gwmmﬁwﬁmﬂﬁﬁu
0.861

1.2 wan1spseatAlsznaudetiugy
fuLNAn4 (Second order confirmatory factor analysis)
3 o T« - ar o [ J
wudrluwanisiresAlsenauideiiudusuiunans
reen1rAsEuninfieqauntedaraniasiunig
0 o o a D2 P B P
vieangarestssinalneduiunguinvieaiiua sl
Anenangeradu Tnudidadfulunaliiiagiu

v s o L 4 . ~
AaARARINANNANAUNINTW Tl uTunsTuAY
NranAauawuzanilsunsuvizasiinnauay
nsildsuulasmasfiinafMaiaudaninsgiu
aunssisluinaiinauasnadenannduiudays
- . - d .
Farseany uan1siiaseiliaaiiinnsd funiuga
Af Chi-Square = 62.815, df = 22, P = .000, Chi-
Square/df = 2.885, RMSEA = 0.68, GFI = 0.964,

L |

AGFI =0.926 Fesafifananaaglunusihniimun

P

Chi-square=62.815,d1=22 p= 000
CMINDF=2 855 AGFI=.928.GF 12,964 AMSEA= 088

i v - P T R VRN PR
it 1 TieantsdnesAlsznaudiiududuiuiaecues
narasznidnfrsgavnnalatunisdrunisviaaiizoses

dszinalnedmiunguinveadiosfifdnanmgenadu

NuANITANITI A uaNNTaaFIenIs

arzminrieqavinalaanisiunisveaiiocses

e

9% 16 atufl 55 anses - Swiew 2564

53



91787733 8uaTHAUY UM INENRRITAYLAY

o o U L4 1 A H
drzinalnadinfunguinviaaifaarneiund
k4
Anunngalanail
I
nrsvisaiaauelssmalng (nn.) Aag
fuliageuiladunisnszutinis asAlszneu 3
4! J } % LY 1
Wesanndnavidunisairentmmszminiluusas
seuuarldiaesliafuansinaiuusiqauivanade
ar [ ) dl
nsdszrnduiigqavanalatemianimeanenzes
Uszinalnadrnfunguinvaufinagiadauidl
k4
Ananngalneiznasialuil
nsiasuaifadunisassuinfAuns
A [l = ]
Aurieglwlaaasdiizinasiaqaumanatanemiasu

v

- O o o
NITNBUNEQ uamiﬁnm'lummﬂ@fwmim:uuni

ab

- ,ol Y3 o e‘d 1 & A 1 kY v
FAnhminzasiaulshiAansnasias 1 uasduAn

|
-l 1

faglularasfuilnaviay 0.87 awnsavinidlag
n1sduasunIsafrsananwaiiranisaanusus
WituduAvifauinashairedssauntsafa iy

a3

d‘ nI/ dl oo 1 o ¥
dnveanzailamalifanisuenseiulusiuuan
al' @ 'S el a ] el' v
Narnsrsuarsunirniantesinvieaiaqlviaen
- \ - P = Lo o o
Wunviewfiaeganaia uanannildailumaiaen

i LY (] 4 - 1] H -
usne MinvieunuqfaenisRunIaNIiadiieq anh
iiu Asdudnazaglulagesduilnalddulsuing

< v q -l =
IngveqanunaUaianiesdiunisviedinaauu
% - o T ] o J ¥ o '
arpaciiiananeoiadretatauinaldianansod
" &‘ 1 - o 1 dl = &
waeglurnnAsreinvieaiiasianauaziinna
Fadsunalnyldlaelifidansssu
maaduaieiasunisnszmingnnsssan
2 v Y | -l
At Audiseqanaielaten AN ieRnes
:’» J o o weal %’ a
uanisAne luaialifadunisasswinfavmin

aaeiaulsNiAEnEnasafunAudeslula

L)
[ ]

aaefu3Tnanindy 0.93 Anvsdailudadiniidu
o d‘ d’ 2 > Y dl o ¥
paunuiiaz@atanismssminfunniigaansnsavinle

Tatn1IRmuNgNsnFaan1sdesenllidnaziiiy

nslaiman ARLAATE naw @9 Waa YTanIsian
r dd e v
Fassaiinaadesiuqanuialananiadiunas
1 d' v d' ° & &8 v A} v
vaudsqlfidufiansdn uaziindsldiflafeenisas
a \ s 4 @ > v v
uneviaaieateazilusadenluntsairanisiud
vy 4 a4 a ‘o < %
WAZNIEHUIHAUNNUNAINBUNLININTRIUE T
WAaUREINNEITNTIF wazuuaeviau g
Lo J dl y dl ¥ d v
ayedafradu dlasaindefideinisasdeansassias
o v 5 -5 £
asefiuANFaInIseInguitinaneRardanaly
Wanisindulaluninfuniseaniaaiuaunds
" o
qanuiglanuAiunisvienfinsgesdssinglne
Tuawan anfildu Wernvieanieafiniaan anms
[ ¥ S -] } 4 =
wazdmugssn avdesiinfadszinalne Tnadasd
Rensziudeasiintalsznaing s
nnainainadunisnseminidunas
o v Y ; P
FAnnsduarsieqannalateaniesunimauien
’.’, n’{ v o wal ¢ - (%
nantsAnw luafsiitadunisnssuingfiAnindn
o -l'nl 1@ & ' v 4 dl 1
anssaulsiiAaninasadunmAudinaglula
aasfiflnaviniy 0.86 anansavinldlaefiasnzed
v o
qannalaanesunsviauiitaesszinalne
lunsazuidnflqauds uazlaniadiuludnenen
' v
anauegnauiinvieaiisauvanaudn anduin
nsAaARLLYINNIg n13ldnisdaansnig
dey A A 1
asmanauuuysanildiaiaciialunisdaans
- v v vov u
warnuansgluuuiiaaiianasiuf Wudiala

v a

fuilnaldifang@inssudaRuAtuazuinas e
a¥ranisnszmiinfuazidrtegnAinguidivane
;  rox . ' :
IAuanfige Wellfeqfuilzannsdeansatig
o P " o v H ¢
ananaiiie Wmsnzaniuaninuwiadan nall
k' v e 1 “‘ o 3 ] 1 =3
nasnszAuliinvediiaadnldusilaiannisniin
- a vUY 1 ma oo ° a
ToraenaAudiliusarlidfidianacnunssdn aaf
o 1m oA
msiulairan uedldiuFasmaunsetniiineades

¥ ' ‘J dl kg ¥ o
ﬂﬂ&lqﬂﬂﬁ’m‘ﬂﬁﬂ ATUNITNEY LVIEI’JLWﬂﬂi‘:G]u.L'HI.ﬂﬁ

9% 16 atiufl 55 ansIAs - IuAn 2564

54



NIFIBUASTRUY anTANedesigas

n1ranatla Taedinaedsseluil 1) nassinnag
Tawndny e laranaauunalatgnisdunng
vieafiee sandeBuAuazuinisituteasntanis
4 3 - G
#aanImnannImandn 2) naaslauana el
inviesiitansnsnandayssinag d 3) nslddaus
fananldireinveaiiusainisnandnqanuie
% | P P Py 9 o
Uanemdrunisviesinien lddrenaniu wandayain
%% % \ P )
fquaganungatanisinunisvaafianiuaus
Ifdresiamadlauazandn InaAndwiidegiassad
azdatlurainisanandndnAAnsidiaunusss aai
Aedtydandn 4) nrsaduayuldifianislszuaa
2 1 <2 ! LI 1 ﬁ' LA
fayaateantalneihdayslvinndenleaiudaya
. o oo e .
wifazarnnsavinbhinviesifinaanaunsnandnldn
9 7 ;
nngeau 5) nasldnndaniwiiudesnianas
] -t :d °
dearrdnuiladeannslunininaneqanune
daramedunisvieniganaunsavinlfifanas
o el - J’ 1 o
apdn ldAnndcdunasetluaaunssiszuzeg
Aviunasldnisnatauuuysaanisaziald
WnvieuieefAndaduusideiindaseclszinalne

; Ve o vt o '
134’a’anmﬂmwagmnﬁ]umﬂﬂq

anlsana
Tadunisaszminfraqauniatatenig
v ] d‘ ° o v 4' 1
Arunsviesiaadmiusunsdudnetlularaes
fuilnaaziianafdelani inwaunitudeadiny
aaulay nsnaauuLifney Aanssunienisnann
v v
wuuysonnadunagnaunuartilisunasdas
v ° § J o
TunisaFrnisandanlusmsasidunees@eminiaue
(Barreda, Bilgihan, Nusair & Okumus, 2015) uag
lusureenisagluasiunsssrreninved el
v 9 2 a a @ A4 e P
sasldalunsiindn azifanafsadiatinvieudien

aNTEtTegAmINE LA BN sie e ld

Tag iR lafiiiaun9umedn (Aaker, 1991)
annaARadTL Keller (2013) nanadnqavanalatem
fandnlegluaramssieninvieafinsidhides
vlfiAnlszauntzal viedauiludedidinin
pugabiiuinveudine Auvaniasiuddines
nszfuinviasdinaldeguae annlundwiulugm
gaansiinmsdudlasninliulpnisdeanseting
aiauedennzaufuaninandey uas

v 2 o ' ‘ﬂl ° b 1! [] -4 dl
nszsfuliinyiesiiandnldusliannsaiindases

' ]
a oo

AsAuAn lAusasidefifiauniunsedn a1¥ ns
a [ y dd e
wiulawan uazldduFesmauetdwiiiuadaqs

wtlaaneiunisviaafieaivansysuldinanis

ananle (Aaker, 1991; Keller, 2013)

dgUean5348
dAftamnsnagllunanldiinsauuwain
N19348 NANTINARRLAITNADAARBINANNRUTL
- o 3 4’
fayaitelszdnfaeclunaia¥rliuannianans
oo a o 2 o &l o
NuIdENgades Tnuazuannadaiidtaauy
aanpdaenaNnauiidAy Melfise iU Tunaly
P Iy a o X 4 &
HAMNAAAARAINANNAUNUNINAY TIn15YUF
Tunaly azfansanAnduawuzainllsunsuvsa
frRlaauazN1saLu saN 3 RIRa AN AT
nmrguaunssialuaainNaanAdasnaNnay
o 173 a o’ ' -, a’d
Mireyadalszdny nan1sdasmsilumaniinig
Uuwd Aa Chi-Square = 62.815, df = 22, p = .000,
Chi-Square/df = 2.855, RMSEA = 0.68, GFl = 0.964
WAz AGFI = 0.926 Fedtidanaaeelunamimnuue

Tusruesstladunismszminfraqanuialananig

U A
]

Aunsvieiigafunsduifieglulagesdiiting

(Top of mind) Aativ@AaqAMMIEAIENIIf NS

o . & SRPI=
vieufe lulsanalnaegluanuRaraninvieaiion

m

D7 16 atufl 55 an3ms - Twnan 2564

55



2198153 8uasRMRY InTInendeswigas

egjiana 7enan luduaesfadenisnseminfoia
qanntlaranisunviesiizasiunisssinia
o o Jd o
APAUAN (Brand recall) fauaTidiaiintannsmvieaiien
o al a a4
aaainvieafigraziindananaltlng eauwising
Tmussraing uazqainedasuntsmszmin

anuiglateniedIuniviasneaAIunng

]
Py

% » -] P
FITVRLAN (Brand recognition) ALisTAaNSNvInYiaafien

waiuns e reInisvisaiefresdseinalne

AALAUDUUL

d' o o :" =

Wasrnnisanedde luafilaeuanlu

ce o 'y
nsAn ynildauladnuniseludnwusisel
sa o aly a a ed
fiduiidaianauuziiiAnmll
P v 2 o

1. uan1sAnmluAsIinnsszantamn s

&uA1 (Brand  recall) ilunnsauiazialignns
¥ v v
sednfiavindunsiuagsiazimun i ldgnisda
agluArunsangeninviasfieasas
ae Y

2. nisadnluaftiidunis@neninsan

ga3qanNILlananIIfunsvisuisa lulsvinea
e v e o
edwiunguinvieafesmadudnanings Ay
v
nnsAnnddeluafrallasaziinnsdneiddnlu
- o~ = - , - a1 e P
Fandamiuifiesviannuaninguinviaaies
whwinenguidwinvisaiasdudnaning
1 v
3. anfanluafildlunisdndewiia
¥ v

TspszunnlAAn-19 AatiuntsAnenidnluaiasialyl
AasAnm lunnazualsaszunalandn-19 91in1s
aamlsenaulafiniAnidenasamnnasindnfse

qamnalaenaiiunviedfien

fimminssallsznia
4 X 4 oy d

unannFediidudiuniiresnniidduFes
AuANNUs G TaseaFiaaeanisasewdng
nwanunl pnasindnAsegauanelaneniesinug
mavieufenreslszmalnadmiunguinvieaiios
Afidnaningesaduwldfunisaduayunisisy
W WanTudindne aandriineunisise

WA UszanTlaulezanns w.d. 2563

1aN@1981989

N793904 A3UNT, WAT ALY, (2560). $1ENIUNIFIAE
309 nimLILaTAuaTN TYBaLTiE:
aa1ALnYeaTEIAY (F1897UN15A8e).
dealud: annfuddadian aminende
daeluad. AuAuann http:/mww.sri.cmu.
ac.th/~ctrd/uploads/files/file_20171206_1
512541832.pdf

A gninas uaz Trady guadmiungs. (2558).
$9E97UN19348T 09 nagninisdanisld
@ﬂwvum?vimzﬁ'm'lwzm‘f'ﬂnw?mf”u
vhvieuiigasunguAmnIN (39897uN13
348). ngamwy: aantuiufinRRuLTg
AR quﬂ'ﬁnmmﬁmmimiﬁmL‘?{m

ULV IDINNAT.

4
o a

@R qﬁ:ytywﬁi, (2562). dapngaduiugiluuy
e adundenasanisindula
- 0 - 2
lunisdenguuunisviesiavesgeang
lulrangaumnauaziliumuna. 912417
ATUyuUFimd atunywaaranfuas
AanAans, 19(1), 95-109.

3% 16 atudl 55 ans1ex - e 2564

56



NINTRBUALTRWT A INeAeIiAae

nviafigawialszinalng, (2558). 71e911a7
sugFmstannsAnmmanminyieaiiea
Anenangedu Budy Sady. ngamme:
13N Burie T1857 weus Aeudaunud
LRI

nqa‘vi'au'?'{ﬂqwul?:mﬁ‘lwu. (2560). F1847U
tszdail 2560. AuAuann  https:/www.
tat.or.th/th/about-tat/annual-report

Ausayaiflegsialnaluiy ADWANSATIITYR 04
npatlnfi. (2560). 718 1dg193uu 37
uumaiiastssdnil 2559 (Feald i
uazideiievin 8 suAUuIN. AuAuann
https://www.thaibizchina.com/%E0% B8%
A3%E0%B8%B2%E0%B8%A2%E0%B9
%84%E0%B8%94%E0%B9%89%E0%B8
%8A%E0%B8%B2%E0%B8%A7%E0%B
8%88%E0%B8%B5%E0%B8%99%E0%B
9% 83% E0% B8% 99-31-% E0% B8%
A1%E0%B8%93%E0%B8%91%E0%B8%
A5-% E0% B9% 80% E0% B8% A1% E0%
B8%B7/

Aaker (1991). Managing brand equity: capitalizing
on the value of a brand name. New York:

A Division of Simon & Schudter Inc.

Barreda, A. A., Bilgihan, A., Nusair, K., & Okumus,
F. (2015). Generating brand awareness in
Online Social Networks. Computers in
Human Behavior, 50, 600-609. Doi: 10.
1016/j.chb.2015.03.023

Ghodeswar, B. M. (2008). Building brand identity
in competitive markets: a conceptual model.
Journal of Product & Brand Management,
17(1), 4-12.

Keller, K. L. (2013). Strateic Brand Management
Building, Measuring, And Manaing Brand
Equity. England: Pearson Education Limited.

Laemlaksakul, T. (2016). Developing perceptions
and brand equity to enhance the
potential of adventure tourism in bencha
burapha suvamabhurni provinces. (Doctoral
dissertation). Tourism Management, Graduate
School, National Institute of Development
Administration. Retrieved from http:/libd
cms.nida.ac.th/thesis6/2016/b196956.pdf

Szécs, A., & Beracs, J. (2015). A Causal Model of
Consumer-Based Brand Equity. Acta
University. Sapientiae, Economics and
Busines, 3(1), 5-26. Doi: 10.1515/auseb-
2015-0001

M_——_—_——

I 16 avudl 55 ainsem - Funen 2564

57



